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Topics / lectures are arranged in sequence - same - as to be taught in the class. Maintain data related to "Date" in its hard copy.

S. No. Lecture No Topic Description Teaching Pedagogy Reference Material Remarks, if any
1 1 Introduction of Integrated Marketing Communication WHITE BOARD T2 & NOTES
2 2 Role of IMC in Marketing WHITE BOARD T2 & NOTES
3 3 Emerging trends in Integrated Marketing Communication WHITE BOARD T2 & NOTES
4 4 Design Thinking Outlook in IMC WHITE BOARD T2 & NOTES
5 5 Effective Communication WHITE BOARD T2 & NOTES
6 6 Role of Consumer Behaviour in IMC WHITE BOARD T2 & NOTES
7 7 Consumer Decision Making WHITE BOARD T2 & NOTES
8 8 Relationship between Consumer Behaviour and IMC WHITE BOARD T2 & NOTES
9 9 Role of Persuasion in IMC WHITE BOARD T2 & NOTES
10 10 CASE STUDY
" il CASE STUDY
12 12 Objectives, Budgeting, and IMC as a Strategic Tool WHITE BOARD / PPT T2 & NOTES
13 13 IMC and Branding WHITE BOARD / PPT T2 & NOTES
14 14 Historical Perspective of IMC, History of Advertising WHITE BOARD / PPT T2 & NOTES
15 15 Contribution of IMC in Brand Attitude WHITE BOARD / PPT T2 & NOTES
16 16 Advertising Agencies WHITE BOARD / PPT T2 & NOTES
17 17 Association of research with IMC WHITE BOARD / PPT T2 & NOTES
18 18 Advertising Research Methods and IMC Planning WHITE BOARD / PPT T2 & NOTES
19 19 Advertising and Marketing Mix WHITE BOARD / PPT T2 & NOTES
20 20 Media Planning, Introduction to Creativity WHITE BOARD / PPT T2 & NOTES
21 21 Creative Elements, Creative Execution in Advertising WHITE BOARD / PPT T2 & NOTES
22 22 Creative Execution in Print Advertising WHITE BOARD / PPT T2 & NOTES
23 23 Sales Promotion & Personal Selling WHITE BOARD T2 & NOTES
24 24 CASE STUDY
25 25 CASE STUDY
26 26 Direct Marketing, Cause Related Marketing, Public Relations, Words of Mouth & Corporate Advertising WHITE BOARD T2 & NOTES
27 27 The Internet: Digital Marketing and Social Media Advertising WHITE BOARD T2 & NOTES
28 28 Digital Advertising, Search Engine Optimization PPT T2 & NOTES
29 29 Content Marketing PPT T2 & NOTES
30 30 Ethics and Marketing Communication PPT T2 & NOTES
31 31 Measuring Effectiveness of IMC WHITE BOARD T2 & NOTES
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