
Strategic Management (BBG-104-V) Faculty : 
Ms Sanchita 

Khantwal

1 1 Meaning of Strategic Management and its importance Projector
Web Source/Text 

Book

2 2 Levels of Strategy Projector
Web Source/Text 

Book

3 3 Process of strategic management Projector
Web Source/Text 

Book

4 4 Charateristics of Startegy Projector
Web Source/Text 

Book

5 5 Evolution of SM Part 1 Projector
Web Source/Text 

Book

6 6 Evolution of SM Part 2 Projector
Web Source/Text 

Book

7 7 Revision Projector
Web Source/Text 

Book

8 8 Mission, Purpose and Objectives Projector
Web Source/Text 

Book

9 9 Objective and Corporate Strategy Projector
Web Source/Text 

Book

10 10 Objectives and Corporate Strategy Projector
Web Source/Text 

Book

11 11 Corporate startegy focus,objectives and importance Projector
Web Source/Text 

Book

12 12 Grand Strategy/Corpoarte Strategy Part 1 Projector
Web Source/Text 

Book

13 13 Grand Strategy/Corpoarte Strategy Part 2 Projector
Web Source/Text 

Book

14 14 Types and features of environment Projector
Web Source/Text 

Book

15 15 Environmental and organisational appraisal Part 1 Projector
Web Source/Text 

Book

16 16 Environmental and organisational appraisal Part 2 Projector
Web Source/Text 

Book

17 17 Environmental and organisational appraisal Part 3 Projector
Web Source/Text 

Book

18 18 Revision Projector
Web Source/Text 

Book

19 19 Business Ethics and Corporate Strategy Projector
Web Source/Text 

Book

20 20 Business Ethics and Corporate Strategy Projector
Web Source/Text 

Book

21 21 Concept of Value Chain Projector
Web Source/Text 

Book

22 22 Concept of Strategic Intent Projector
Web Source/Text 

Book

23 23 Concept of competitive advantage Projector
Web Source/Text 

Book

24 24 Strategy implementation Projector
Web Source/Text 

Book

25 25 Designing organisational structure Projector
Web Source/Text 

Book

26 26 Designing organisational structure Part 2 Projector
Web Source/Text 

Book

27 27 Activating Strategies Projector
Web Source/Text 

Book

28 28 Activating Strategies  Part 2 Projector
Web Source/Text 

Book

29 29 Revision Projector
Web Source/Text 

Book

30 30 Strategic Evaluation and Control Part 1 Projector
Web Source/Text 

Book

31 31 Strategic Evaluation and Control Part 2 Projector
Web Source/Text 

Book

32 32  Strategic and Operational Control Part 1 Projector
Web Source/Text 

Book

33 33  Strategic and Operational Control Part 2 Projector
Web Source/Text 

Book

34 34 techniques of evaluation and control Part 1 Projector
Web Source/Text 

Book

35 35 techniques of evaluation and control Part 2 Projector
Web Source/Text 

Book

36 36 Role of IT in strategic Management Part 1 Projector
Web Source/Text 

Book

37 37 Role of IT in strategic Management  Part 2 Projector
Web Source/Text 

Book

38 38 Role of IT in strategic Management Part 3 Projector
Web Source/Text 

Book

39 39 Revision Projector
Web Source/Text 

Book

40 40 Revision Projector
Web Source/Text 

Book

41 41 Revision Projector
Web Source/Text 

Book

42 42 Revision Projector
Web Source/Text 

Book

43 43 Revision Projector
Web Source/Text 

Book

44 44 Revision Projector
Web Source/Text 

Book

45 45 Revision Projector
Web Source/Text 

Book

46 46 Revision Projector
Web Source/Text 

Book

S. No.

1

2

3 Kennth, A. Andrews : Concepts of corporate Strategy. 
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Thampson LA. and Stickl and A.J.: Strategic Management - Concept and cases. 
Michael Potter: Competitive Advantage of Nations.
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